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October is Breast Cancer Awareness 
Month, and this month we are doing 
our part to inform and educate. As 

we look at the most recent statistics 
we dispel fact from fiction and we 

consider the role that Rooibos plays in 
cancer prevention.

#BreastCancerAwareness
ANNIQUE 
HEALTH 

PRODUCTS 
THAT AID 
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PREVENTION



Breast cancer is cancer that develops from breast tissue, and is predominantly found 
in women although men may also be diagnosed. Signs of breast cancer may include 
a lump in the breast, a change in breast shape, dimpling of the skin, fluid coming 
from the nipple, or a red scaly patch of skin. According to the 2012 National Cancer 

Registry (NCR), apart from non-
melanoma skin cancer, breast cancer 
is the most common cancer in 
women of all races, with a lifetime 
risk of 1 in 26 in South Africa. 

Recent studies have shown that 
Rooibos may play an instrumental 
part in the prevention of cancer. 
The flavonoids in Rooibos work as 
antioxidants – a major protagonist 
in preventing and slowing down the 
progress of cancer. 

Rooibos may prevent the healthy 
cell from undergoing mutagenesis 
(by binding free radicals, increasing 
the antioxidant capacity of the liver 
and helping the liver to cope with 
carcinogens) and it may also prevent 
a cell with damaged DNA from 
becoming a cancerous cell. 

1. Only old people get cancer

False: You can get cancer at any 
age. The youngest girl in South 
Africa reported with breast cancer 
was 6 years old.

2. Cancer is a death sentence

False: If detected early, breast 
cancer can be cured

3. If you have a family history of 
breast cancer, you are likely to 
develop breast cancer, too

False:While women who have a 
family history of breast cancer are 
in a higher risk group, most women 
who have breast cancer have no 
family history.

4. Breast cancer is contagious

False:You cannot catch breast 
cancer or transfer it to someone 
else’s body.

5. Finding a lump in your breast 
means you have breast cancer

False:  Only a small percentage of 
breast lumps turn out to be cancer. 
But if you discover a persistent lump 
in your breast or notice any changes 
in breast tissue, it should never be 
ignored.

Ten Myths and Facts about Breast Cancer

Breast cancer is the 
most commonly 
diagnosed cancer  
in women

Women who smoke have a higher risk of breast 
cancer than their non-smoking peers

Men can also 
get breast 
cancer

Risk of breast cancer increases with 
age; 50% of breast cancer occurs 
among women aged 62 years or older

FACTS

FICTION

Women who are diagnosed with 
cancer before age 40 have a 
nearly 4.5-fold increased risk of 
developing breast cancer

WHAT IS
Breast Cancer?

NEW 
PRODUCT 

ALERT!

Enhanced with 
Maxi-Lip, known 

for its lip plumping 
ability, it enhances 

lip volume and 
contour.

2  | October 2017



Step 2

Reduce the Risk of Breast Cancer  
Through Regular Examinations
S E L F - E X A M I N AT I O N  

I N  5  E ASY  S T E P S Breast  
Cancer  

Awareness  
Month

Step 5

Step 3

Begin by looking at your breasts in 
the mirror with your shoulders straight 
and your arms on your hips.

Here’s what you should look for:
• Breasts that are their usual size, 

shape, and colour
• Breasts that are evenly shaped 

without visible distortion or swelling
• If you see any of the following 

changes, bring them to your 
doctor’s attention:

• Dimpling, puckering, or bulging of 
the skin

• A nipple that has changed position 
or is inverted 

• Redness, soreness, rash, or swelling

Now, raise your arms and 
look for the same changes.

Next, feel your breasts while lying down, using your 
right hand to feel your left breast and then your left 
hand to feel your right breast. Use a firm, smooth 
touch with the first few finger pads of your hand, 
keeping the fingers flat and together. 

Finally, feel your breasts while you are standing  
or sitting. Many women find that the easiest  
way to feel their breasts is when their skin is  
wet and slippery, so make use of Annique’s 
Miracle Tissue Oil to assist in the  
examination. Cover your entire  
breast, using the same hand  
movements described  
in step 4.

While you’re at the mirror, look 
for any signs of fluid coming out 
of one or both nipples (this could 
be a watery, milky, or yellow fluid 
or blood). Immediately alert your 
doctor of any unexpected fluids.  

* Does not apply to lactating 
mothers.

Step 4

O
C

T
O

BER

Rooibos Miracle Tissue Oil is a 
specialist skincare product that helps improve 
the appearance of scars, stretchmarks, and 
uneven skin-tone. Its advanced formulation 
contains Rooibos-infused oil, which makes it 
highly effective for numerous skin concerns, 
including ageing and dehydrated skin. 

Step 1

Essense Miracle  
Tissue Oil Lip 
Therapy
Essense Miracle Tissue 
Oil Lip Therapy provides 
exceptional moisturisation 
and nourishment. Enriched 
with Annique’s Miracle Tissue Oil, 
which contains Rooibos infused oil, it is rich in antioxidants and 
flavonoids. The unique combination of oils such as sweet almond 
oil, rosehip oil, soy bean oil, baobab oil and vitamin E as well as 
shea butter helps to relieve dry lips, rejuvenate, and soften while 
improving the skin elasticity, cell regeneration and restructuring.

Green Rooibos extract offers excellent antioxidant, anti-
inflammatory and anti-ageing benefits, reducing fine lines and 
wrinkles around the mouth area.

ONLY  
R299
VALUE R428 
AA/00236/17

AVAILABLE IN OCTO
B

ER
 2017
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The sun produces ultraviolet (UV) rays, which can be 
categorised in two ways. 

• UVA rays are longer rays and penetrate the skin on a 
deeper level, right through to the dermis. This kind of ray 
travels through glass and damages collagen, which speeds 
up the ageing process. These are the rays responsible for 
ageing the skin.

• UVB rays cause the every-day sunburn we encounter on 
a regular basis. These rays are shorter and only penetrate 
the epidermis. They cause sunburn and cancerous 
changes to the skin.

The Rooibos plant, scientific name Aspalathus linearis, grows 
naturally in an area northwest of Cape Town, South Africa called 
the Cedarberg mountains. The plant itself is a small shrub that 
can reach about 1,8 metres, with yellow flowers that resemble pea 
blossoms. The fruit of the tree is a pod that usually contains two 
seeds. The leaves of the plant are long and needle-like and are the 
primary source of rooibos tea.

 We have been investigating the effect of Rooibos on various kinds 
of cancer for years and have been able to prove the benefits of 
Rooibos in preventing or slowing down different kinds of cancer,” 
says Dr Jeanine Marnewick of the Cape Peninsula University 
of Technology who also worked on Rooibos and cancer at the 
Medical Research Council (MRC) for many years. “We have 
found that Green Rooibos, the unfermented version of the tea, 
significantly inhibits the growth of cancer cells, and that traditional 
Rooibos also achieves this effect, albeit at a slightly lower rate.” 
 

According to sunsmart.
com.au, a leader on  
sun safety, the following 
types of skin cancer are 
important to take note of:

• Nodular melanoma: A highly dangerous form 
of melanoma that looks different from common 
melanomas – they are raised from the start and 
even in colour (often red or pink and some are 
brown or black). This type of melanoma grows 
quickly and can be life threatening if not detected 
and removed quickly.

• Basal cell carcinoma: This is the most common 
but least dangerous form of skin cancer. It grows 
slowly, usually on the head, neck and upper torso. 
It may appear as a lump or dry, scaly area. It may 
be red, pale or pearly in colour. As it grows, it 
may ulcerate or appear like a sore that fails to 
completely heal or one that does heal but then 
breaks down again.

• Squamous cell carcinoma: This type of skin cancer 
is not as dangerous as melanoma but may spread 
to other parts of the body if not treated. It grows 
over some months and appears on skin most 
often exposed to the sun. It can be a thickened, 
red, scaly spot that may bleed easily, crust or 
ulcerate.

KEEP
Your
SKIN

SunSafe

As part of  
a healthy lifestyle, 
drink at least six 
cups of Annique 

Rooibos  
every day!

Sun Safety Trigger  
Spray SPF 30 250ml
A water-resistant sun 
protection spray for sport 
lovers. Quick to apply on 
any area like the scalp, 
hands and face.

VALUE R478

ONLY R299
AA/00520/17 

ROOIBOS AND CANCER RESEARCH

While breast cancer awareness is of the utmost importance, 
something else you should pay attention to is the sun and the 
damage it can cause to your skin. According to Professor Wentzel 
Gelderblom of the Cape Peninsula University of Technology, 
South Africa has one of the highest incidence rates of skin cancer 
in the world, surpassed only by Australia.

NEW!

4  | October 2017



Cover Up or Stay in the Shade
Should you find yourself outside, cover up as much as 
possible while keeping your comfort and health in mind. 
Finding a shady spot to spend your time in is an easy 
alternative to consider, while wearing a hat could spare 
your nose from turning an embarrassing shade of red.

Vitamin D
‘In its active form as calcitriol, vitamin D contributes to 
skin cell growth, repair, and metabolism. It optimises the 
skin’s immune system and helps destroy free radicals 
that can cause premature ageing.’ – LifeExtention.com.
Food that is rich in vitamin D:

Wear Sunscreen 
This should go without saying. When you know you’ll be 
spending the day outside, whether you’ll be going on a picnic, 
swimming, gardening or even braaiing, don’t leave the house 
without applying a sunscreen. The South African sun is harsh, 
and the damage it can do to your skin should be motivation 
enough to cover yourself from head to toe.

Results of too  
much sun exposure:

- Wrinkles
- Pigmentation

- Sunspots
- Freckles

- Dehydration
- Photo-ageing

Forever Healthy 
OptiCalMag

Forever Healthy 
OptiCalMag contains 
vitamin D, which is 

critical in enabling the 
absorption of calcium 

and magnesium

Sun Safety 
Aerosol  
SPF 30 125ml
A convenient 
sun-protection 
spray with the 
added benefits of 
the unique Green 
Rooibos extract 
to protect the skin 
against free-radical 
damage from UV rays.

VALUE R239
AA/00507/06

Be Wise SPF 50  
with DN-Age 30ml
A light, non-irritating cream 
that can be used to prevent 
premature ageing and has 
been formulated with the 
latest technology to provide 
broad-spectrum protection 
against UVA and UVB rays.

VALUE R269
AA/00508/09

Safe-in-the-
Sun SPF 30 

with DN-Age 
75ml

The optimal 
UV-protection in 

a non allergenic 
formula. Contains 

Annique’s exclusive 
extract of Rooibos for 

its hypo-allergenic and 
antioxidant qualities.

VALUE R299
AA/00503/05

Essense Derma 
Protect SPF 20 
Essense Derma Protect 
is suitable for daily use 
on all skin types.

VALUE R199
AA/00372/14

Fish like tuna, 
mackerel, and 
salmon

Dairy

Cheese Egg yolks

Beef

PREVENTION IS BETTER THAN CURE

VALUE R239
AE/08219/12
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Taste-T (pronounced taste-tea) is an enjoyable, 
yet sophisticated flavoured tea range that allows 
you to enjoy your favourite Annique Rooibos Tea, 
with a fun twist! All the teas contain Annique‘s high 
quality Rooibos Tea, packed with anti-cancer, 
anti-spasmodic, anti-stress, antioxidant and anti-
diabetes benefits.

Keep cool this summer with two new standard 
line flavoured Rooibos teas that will make the 
perfect beverage on hot weekend afternoons 
and Sunday brunches. So, trade your fizzy 
drinks for tasty Rooibos tea with a taste of 
strawberry or peach!

Peach Flavoured  
Rooibos Tea 50g

Indulge in the sweet and lingering taste 

of peach flavoured tea. The delicate taste 

of peach accompanies every sip of this 

gentle brew, with the uniquely distinct 

notes of Annique’s finest Rooibos tea, 

proving to be the perfect companion. 

A refreshing tea that is uplifting in every 

sense. Enjoy it hot or cold.

Annique is proud to introduce our  
NEW flavoured Rooibos Tea range!

Strawberry 
Flavoured 

Rooibos  
Tea 50g

Annique combines the 

succulent taste of sweet 

strawberries with Annique’s 

finest Rooibos tea. Filled with 

powerful antioxidants and the 

gentle sweetness of strawberry 

flavour, this rich composition 

produces a mild and fragrant 

herbal tea with the addition 

of health benefits. Refreshingly 

sweet, this is a great tea to serve 

hot or cold.

ONLY  
R55 

AE/08363/17

ONLY  
R55 

AE/08364/17
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The Perfect 
Summer Iced 

Tea Recipe
1. Drop 4-6 Taste T tea bags 

into a 2l jug

2. Fill with 1 litre boiled 
water and add honey to taste.

3. Allow it to cool down 
completely

4. Add sliced fruit and  
lots of ice

NEW

NEW
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 is an international non-profit 
organisation that helps women facing the trauma and 
stress of cancer, by assisting them to overcome the 
distressing appearance related side effects of their 
treatment. Self-confidence and self-esteem can be 
at an all-time low, especially after suffering hair loss, 
pale or sallow complexion, uneven skin tone other 
treatment related problems. They host free of charge 
workshops, which are open to all women with cancer 
who are undergoing chemotherapy, radiation, or 
other forms of treatment. Each lady attending 
the workshop receives a gift bag with beautiful 
skincare and cosmetic products. 

 has specially trained 
volunteer beauty professionals who guide 
patients through the 12 step skincare and 
make-up regime, with each woman using her 
gift of products. These hands on sessions 
provide patients with the opportunity to 
forget about their illness and enjoy a time 
of pampering, fun and laughter. They meet 
and share with others going through similar 
experiences and, most importantly, look 
and feel fabulous when they leave the 
session. 

Donations are essential for 

 so that 
they can continue serving women 
with cancer to help restore hope, 
confidence, and sense of self. They 
welcome product and financial 
donations, as well as people 
who would like to be trained as 
volunteers. As a volunteer you 
will participate in a half day’s 
orientation programme before 
assisting in a two hour Look 
Good Feel Better workshop, 
once every six weeks typically 
for twelve patients, in a 
hospital, clinic or interim 
home.

Annique has been 
partnering with Look Good  

Feel Better for more than 20 years, 
and this year we are donating 
2000 Annique Colour Caress 
LashXtreme Mascaras to the 

value of R398 000 to this worthy 
cause! If you would like to become 
involved in your personal capacity, 
please feel free to contact Christie 
Fraser, the National Coordinator 

for Look Good Feel Better  
South Africa.

Supports

 Christie Fraser

 011 795 3927

 Christie@LGFB.co.za 

CONTACT
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NEW and 
IMPROVED 
formulation 
and design! 

Daily Skincare for Normal and Combination Skin

The new, improved Hydrafine range is the ultimate daily facial skincare 
range for normal and combination skin types. This exceptional range 
provides the perfect balance of moisture for normal and combination skin, 
and will leave yours refined and beautiful. 

The word “hydra” has its origin in the word “hydration” and it means to 
restore moisture, to water or to drench your skin.

The word “fine”, when linked to the word “refine”, means to go back to its 
beautiful or delicate state. Hydrafine embodies delicate  
and fine texture and aims to provide you with both.

Few people are  
blessed with a normal  
skin type. The 
characteristics of this  
skin type are: 
• Not too dry and not too oily

• No or few imperfections

• No severe sensitivity

• Barely visible pores

• A radiant complexion

Combination skin occurs when two or more different skin types are 
prevalent on the face at the same time. Combination skin can at times be 
dry in some areas - usually on the cheeks, and oily in other: on the T-zone 
– over the nose, forehead, and chin. The T-zone can differ substantially 
from person to person – from a very slim zone to a wide extended area. 
The oilier parts of combination skin are caused by an over-production of 
sebum or oil, while the drier parts of combination skin are caused by a lack 
of sebum and a corresponding lipid deficiency.

Numerous people have this skin type and it can be challenging to 
care for optimally, as the cheeks need moisture while the nose, 
forehead and chin needs the oiliness to be regulated. Add to that 
seasonal influences on the skin’s condition, and one soon has many 
skin challenges to address simultaneously.

Combination skin is characterised by:
• An oily T-zone (forehead, chin and nose)

• Normal to dry cheeks

• Pores that look larger than normal 
because they’re more open

• Blackheads 

• Shiny skin on the T-zone

The oilier 
parts of 
combination 
skin are 
caused by 
an over 
production of sebum or oil. The drier parts of 
combination skin are caused by a lack of sebum and 
a corresponding lipid deficiency. 

Hydrafine Gentle Cleanser 150ml
A gentle milk cleanser infused with balancing 
active ingredients. It helps to remove impurities, 
without disturbing the skin’s delicate moisture 
and pH balance, leaving it feeling soft and clean. 
Use once a day - preferably in the evenings, to 
avoid disturbing the skin’s delicate Ph.

Hydrafine 
Balancing  
Moisturiser 50ml
A perfectly balanced 
moisturiser to help 
soothe, hydrate, 
condition and soften 
normal and combination 
skin. Rich in balancing 
active ingredients it helps 
absorb excess oil on the 
skin surface and reduces 
shine on the T-panel. 

A A / 0 0 0 2 2 / 1 7 A A / 0 0 1 6 3 / 1 7

Only 

R239

Only 

R289
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MARINEMATT, a 
sophisticated extract 
produced by marine 
plankton isolated 
and harvested from 
the temperate waters 
of the Aber-Wrac’h on the 
Northern coast of Brittany, France. An Aber, 
or estuary, is a river valley that is flooded by 
the sea. They provide a rich, varied and unique 
ecosystem in which organisms develop is both 
sea and fresh water simultaneously. 

Marinematt, derived from marine biotechnology, 
has no land-based equivalent and represents a 
new and original molecule with unrivalled cellular 
activation properties. 

This is truly a wonder ingredient from the sea 
as Marinematt has a unique structure which 
produces an immediate mattifying agent, 
absorbing excess sebum on the surface of the 
skin. It is astonishingly light and respects oily 
and combination skin.

The result is an overall reduction in shine on 
the forehead, cheeks and chin within one hour 
of using the Hydrafine products. Marinematt 
has been proved through clinical tests to have a 
remarkable ability to reduce shine, while maintaining 
hydration levels in the skin, rendering it a highly 
intelligent active ingredient.

The new range 
includes three 
state of the art 
intelligent active 
ingredients 
that have 
been carefully 
researched 
and selected to 
bring the ultimate 
solution for normal/
combination skin.

MOISTBALANCE

GREEN  
ROOIBOS 
EXTRACT

MARINEMATT

MOISTBALANCE, a blend of sophisticated natural skin 
moisturisers, rebalances the hydration status of the 

skin, replenishing the skin’s moisture levels, 
particularly on the dry cheek areas.

GREEN ROOIBOS EXTRACT, 
containing significantly more 

antioxidants than fermented 
Rooibos, has powerful anti-
ageing properties that 
help protect the skin, 
giving a more youthful 
look. Green Rooibos 
is also rich in alpha 

hydroxy acids and zinc, 
encouraging healthy 

skin and protecting against 
damaging UV rays. 

Hydrafine 
Replenishing 
Night Cream 

50ml
Your skin need extra care 
at night, hence the term 

beauty sleep. Balance, 
moisturise and condition 

normal and combination 
skin at night with the 

Hydrafine Replenishing 
Night Cream. This 

antioxidant-rich night cream 
also contains vitamins A, B and 

E to restore skin exposed to the elements during 
the day and help prevent premature ageing.  

A A / 0 0 2 2 2 / 1 7

Only 

R279

Hydrafine Skin Refining Freshener 100ml
Formulated with a blend of balancing extracts, to help 
perfectly rebalance, moisturise and refine normal and 
combination skin.  Mushroom extract helps to tighten pores 
and aid in the optimal absorption of your Annique moisturisers 
and treatment products. 

A A / 0 0 2 8 8 / 1 7

Only 

R199

AVAILABLE SOON
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DSA Personal i ty  o f  the Year
The recipient of the Annique DSA Personality of the Year has been a Sales Leader in this 
organisation for the past 31 years. 

By her own account, she found her purpose in life in this company, given the ability the 
company has provided her with to impact and change the lives of everyone who crosses 
her path, from empowering them financially, to improving their weight, health and beauty. 

She has worked with people from all communities and all walks of life including the Direct 
Selling Association’s student project at the Durban University of Technology. Along the 
way, she has built a multimillion-rand business, which virtually doubled in size  
last year and has not once missed out on the overseas trip incentive in  
the last 7 years.

EXCO Award Winner
Herculine Stander
Kempton Park, Gauteng 
Gift: Cash, Annique shopper bag
Total Value R20 250
This award is an exceptional award that 
we, as Annique’s EXCO, would like to 
give to someone well deserving, who 
is continually working hard and striving 

for the ultimate success, no matter what.
The 2017 EXCO award is given to an inspiring local 
lady, known as the queen of kiddies Pamper Parties. 
She joined Annique in 1982, and she is the living 
embodiment of what the Annique business 
opportunity can do. Not only has she become 
financially independent, but based on her earnings 
from her Annique business, she has had the joy of 
sending her children to university. 
Annique has enriched her life tremendously, giving 
her the opportunity to travel to 25 different countries 
as part of Annique’s Incentive Destination Trips. She 
truly cares about people and it is her passion to help 
others become financially independent through the 
Annique business opportunity.  
Hailing from Kempton Park, it’s the formidable and 
successful Herculine Stander!

CEO Award Winner
Petro Venter
Port Elizabeth, Eastern Cape
Gift: Cash, Annique shopper bag
Total Value R30 250
The recipient of this award is carefully  
selected and singled out from among many  
of her skilled and accomplished peers. The CEO 
award was created to recognise a leader who shows 

resilience, determination and a skilled and successful application of 
the key drivers and effective implementation of the Annique growth 
strategy. The recipient is the individual who shows exceptional 
growth in her sales and network, creates new up-and-coming 
leaders and inspires them to fulfil their potential.
This year’s CEO award winner is a lady who has been with Annique 
since 1998. She invests a great deal of time in her team, and she 
refuses to give up on someone no matter how much time and effort 
it takes. She is selfless in giving of herself and her knowledge. She 
is a pioneer who develops the new markets by empowering and 
enriching the local Xhosa community. She introduces them to the 
business opportunity, teaching them about the earning potential 
in Annique. She gives them practical ideas, and she assists them 
by providing her new recruits with fast-selling products and a 
target with a deadline. Her motto is “you have nothing to lose and 
everything to gain”. She is all the way from the windy city of Port 
Elizabeth, Petro Venter!

Originally an engineer by profession, 
he later joined his mom, Dr Annique Theron in the Annique 
business, working day and night to ensure the success of the 
company that was growing and prospering at an astonishing 
speed. To him, and the rest of the family, Annique has always 
been a living entity that they built, raised and nurtured 
through the years to become a mature, proudly South 
African company with stature, especially in the world of 
direct selling.
Known for his ‘get down to business attitude’, his words still 
ring in the Annique Home Office hallways where he would 
frequently ask ‘if you are not adding value to the company, 
then what are you doing here?’. 
Today, he is happily married to the beautiful and talented 
Sophia Theron and is also the grandfather to two beautiful 
children. He loves and lives for his family. He is the firstborn 
son of the founding Mother of Rooibos and of Annique, 
Henk Theron!

Celeste is a lady who has been living 
the Annique dream for more than 
35 years. She is known for her ready 
smile and laughter, as she spreads 

joy wherever she goes through her facilitation of Laughter 
Therapy and Senior Mind Moves. 
Famous for even giving her Great Dane OptiCalMag to 
prevent him from digging up old bones, she is a living 
example of the goodness of Annique, motivating and 
inspiring people, no matter their age, to look after their 
health and to stay active in order to stay young!
Her passion and zeal for life is infectious and you can’t help 
but feel happy, uplifted and encouraged after spending 
time around her. 

Lasandra Kaldenberg
Empangeni, KwaZulu-Natal
Gift: Cash, Annique gazebo, 
Annique shopper bag, DSA 
Luncheon
Total Value R11 750

Hall of
FAMECeleste van der Walt

Henk Theron
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PERIOD: 1 JULY 2016 – 30 JUNE 2017

Newcomer Award
WINNER: Lucille 
Steenkamp
Parow, Cape Town
Joined: July 2016
Personal Sales: R128 701
Group Sales: R921 595
Weighted average: 710 points
Gift: Foot Spa set, mobile phone 

charger, Annique banners and Annique shopper bag
Total Value: R6 050

Lucille joined Annique in July of 2016, and she believes 
God closed one door and opened a much better one 
for her on the day that she joined Annique. She says 
Annique has brought new excitement to her life, as 
she shares her Rooibos experience and the benefits of 
the amazing products with others, which is evident in 
the fruit of her labour. Lucille has achieved astounding 
Group Sales of more than R900 000 in the last year! A 
worthy achievement it is!

Lucille is passionate about the Annique products 
and business opportunity, growing her business by 
frequently hosting Pamper Parties and by training her 
team to do the same. Lucille believes that people will 
become loyal clients and new Recruits, because of the 
way you treat them. Her top business tip is to build 
honest relationships with others by showing them that 
you care.

2ND PLACE: Tuwilika Likius
Ongwediva, Namibia
Joined: August 2016
Personal Sales: R53 981
Group Sales: R535 508
Weighted average: 450 points
Gift: Foot spa set and Annique table 
banners
Total Value: R3 700

3RD PLACE: Markoula Tsongas
Johannesburg, Gauteng
Joined: August 2016
Personal Sales: R213 754
Group Sales: R314 607
Weighted average: 430 points
Gift: Foot Spa set and Annique table 
banner
Total Value: R3 100

Trailblazer Award 
WINNER:  

Beauty Mkhwanazi
Standerton, Mpumalanga
Gift: Annique voucher, George Forman grill
Total Value R5 000

Beauty joined Annique in February 2016, and since then she has 
experienced exponential growth, setting industry benchmarks 
through her unique approach to new market growth!

Beauty is passionate about the Annique products and business opportunity, and 
she says Annique has completely changed her life. She recently purchased her first 
car, using her Annique income. Beauty’s lifestyle is an inspiration to all her clients 
and Consultants. She is now more dedicated than ever to looking after her health 
by eating healthy and by drinking the Forever Healthy supplements. She is also 
more aware of her skin, always making sure that she takes good care of it by using 
Annique products.  

Beauty’s dream is to plant Annique seeds all over Mpumalanga, Gauteng and the 
Free State, with legs all across South Africa. Beauty’s top tip to other Consultants 
is that product knowledge is key! She believes that the better you know your 
products, the easier they are to sell! 

Santjie Janse van Rensburg
Rustenburg, North West

Gift: Annique voucher,  
George Forman grill
Total Value R2 000

Belinda Fourie
Centurion, Gauteng
Gift: Annique voucher, 
George Forman grill
Total Value R2 000

Elaine Opperman
Windhoek, Namibia

Gift: Annique voucher, George 
Forman grill

Total Value R2 000

Aletta Adoons
Bloemfontein, Free State
Gift: Annique voucher, 
George Forman grill
Total Value R2 000

NOMINEES:
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Group Leader Award
WINNER: Annemarie Cronje
Bloemfontein, Free State 
Group Sales 2016: R6 348 335
Group Sales 2017: R7 362 250
Growth%: 15.97%
Growth R-value: R1 013 915
Gift: Annique gazebo, DermaLiftII, Makro 
voucher, Incredible Connection voucher, 
Annique shopper bag

Total Value: R11 899

Annemarie joined Annique July in 2000. She says Annique 
has made her dreams come true because she now has the 
ability to work her own hours, spend more time with her 
family and travel the world. She says she wakes up every 
morning filled with joy and excitement, looking forward 
to the day and the difference she can make in the lives of 
others. 

Annemarie works together with her team to positively 
impact the lives of others and it is her goal to build Leaders, 
and to help every Consultant in her team to reach financial 
independence. 

2ND PLACE: Michelle Lettau 
Pretoria, Gauteng
Group Sales 2016: R2 867 036
Group Sales 2017: R3 598 099
Growth %: 25.5%
Growth R-value: R731 063
Gift: Cash, DermaLiftII, Makro voucher, 
Incredible Connection voucher
Total Value: R10 149

3RD PLACE: Rika Stander
Port Elizabeth, Eastern Cape
Group Sales 2016: R1 361 553
Group Sales 2017: R1 583 857
Growth %: 16.33%
Growth R-value: R222 304
Gift: Game voucher, Annique DermaLiftII 
and Annique banners
Total Value: R9 149

Motivator Award
Betty Lange
Pinelands, Western Cape
Gift: Annique voucher, Annique beach 
umbrella, Annique overlay x 2
Total Value R3 400

Betty is an exceptionally special Consultant who has achieved  
incredible results in tremendously difficult circumstances, inspiring all those around 
her. During times when many others would have given up, Betty rose to the occasion, 
fighting for her health and not letting go of her personal dreams and ambitions. 

Betty has managed to not only grow her business, but she has qualified for the 
exciting Annique Incentive Trip, while spending most of her time in hospital. She has 
stepped up, taking recruitment to a whole other level by recruiting the hospital staff 
around her. 

Her team fondly shares the story of her success, and we could not be more proud of 
this fierce Consultant who is touching hearts and changing lives, without asking for 
anything in return.

Personal  Sales  Award
WINNER: Elsie Correia
Pietermaritzburg, KwaZulu-Natal
2016: R49 700
2017: R205 941
Growth %:62.87%
Growth R-value: R156 241
Weighted average: 62.95 points
Gift: Cash and Annique shopper bag
Total Value: R9 250

Elsie joined Annique in March 2016, after being introduced to Annique’s 
business opportunity at a church function. Elsie says, after working 23 years for 
her employer, she realised that she would need to supplement her income in 
order to retire comfortably. The Annique business opportunity made sense to 
her, because it allowed her the opportunity to start part-time. One year later, 
Elsie has increased her Personal Sales by more than 62%! That is remarkable 
growth, worthy of an award!

Elsie says her top tips to other Consultants are to grow and gain knowledge 
by developing your skills. She highly recommends attending the provided 
Annique training courses and functions and she also believes it is very 
important to build and invest in your Consultants by developing their skills 
and self-esteem. It is her dream to touch people’s lives by building caring 
relationships through her Annique business. 

2ND PLACE: Alida Malan
Walmer, Eastern Cape
2016: R74 402
2017: R228 691
Growth %: 41.47%
Growth R-value: R154 290
Weighted average: 41.56 points
Gift: Cash, Makro voucher
Total Value: R7 000

3RD PLACE: Elsabe Hyman
Grootfontein, Namibia
2016: R76 971
2017: R225 126
Growth %: 38.5%
Growth R-value: R148 155
Weighted average: 38.58 points
Gift: Cash
Total Value: R4000

Babsie Grobler
Kokanje, Limpopo
Gift: Annique voucher, Annique beach 
umbrella, Annique overlay x 2
Total Value R3 400

Babsie originally joined Annique in order 
to get a discount on the amazing Forever 
Healthy range, but Annique’s unique 

business opportunity soon grabbed her attention, and her 
love for people has transformed her business.

Now, Babsie is a cherished and much-loved Annique 
Consultant who lives to see people from all walks of life 
grow, develop and achieve goals they thought were 
impossible to reach! Her heart is filled with love as she 
moves into the streets of Modimolle, proving that anything 
is possible, at any age. 

She has a hunger for life that is inspiring, and her work 
with the new markets is truly creating life-changing 
opportunities everyday! 

Sibusiso Buthelezi
Standerton, Mpumalanga
Gift: Annique voucher, Annique beach umbrella, Annique 
overlay x 2
Total Value R3 400

Sibusiso joined Annique in 2016 and since then he has become a 
famous face at events, always ready and with a friendly greeting 
and pose. 

He believes that God did not only place us in this world to prosper, but that He 
has given us a mandate to touch people’s lives with compassion and kindness. 
Sibusiso truly shows his clients that Annique is not just about earning an income, 
but he wants to meet their needs and help solve their problems in order for them 
to be healthy and beautiful! His positive energy and constant willingness is an 
inspiration to those around him. 

Sibusiso is a motivator because he is an industry game-changer, showing the 
world that where you come from does not determine who you will become, and 
that you do not need to succumb to the norm, you can stand out, be yourself and 
live your dreams without fear!
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Group Sales  Award
C AT E G O R Y  1 :  R 1  –  R 3  M I L L I O N

WINNER: Helena Coetzee
Bellville, Western Cape
Group Sales 2016: R2 213 912
Group Sales 2017: R4 054 214
Growth: 83.12%
Growth R-value: R1 840 302
Weighted Average: 25.69 points
Gift: Cash, Annique voucher, Annique shopper 
bag

Total Value R9 250

Following in the footsteps of her mom, Dalena, Helena became 
an Annique Consultant after completing her degree in 1994. 
Helena has never looked back, because she works her own hours 
and she is her own boss, increasing her Group Sales by more than 
83% over the last year!

Annique has allowed her the privilege of spending more quality 
time with her children and still earning an income. She is excited 
when she sees new Recruits growing and becoming financially 
independent believing it adds value and dignity to their lives. 

Helena says the ABC Success Plan has breathed new life into her 
business, because now she can see exactly where she needs to 
work and build in order to grow her business. It also motivates 
her younger Consultants who are now working harder than ever 
before, reaching their goals and earning remarkable income. 

2ND PLACE: Petro Venter 
Port Elizabeth, Eastern Cape 
Group Sales 2016: R2 434 812
Group Sales 2017: R4 232 373
Growth: 73.83%
Growth R-value: R1 797 561
Weighted Average: 24.68 points
Gift: Cash and Annique voucher
Total Value R7 000 

3RD PLACE: Marianne Germishuys
Brackenfell, Western Cape
Group Sales 2016: R1 080 937
Group Sales 2017: R2 810 813
Growth: 160%
Growth R-value: R1 729 876
Weighted Average: 21.79 points
Gift: Cash and Annique voucher
Total Value R6 000

2ND PLACE: Billie Pretorius 
Windhoek, Namibia
Group Sales 2016: R10 366 237
Group Sales 2017: R12 414 462
Growth: 19.76%
Growth R-value: R2 048 225
Weighted Average: 51.54 points
Gift: Cash, Annique voucher, Credit 
Card voucher
Total Value R21 000

3RD PLACE: Adri van Eeden
Pretoria, Gauteng
Group Sales 2016: R10 501 436
Group Sales 2017: R11 415 904
Weighted Average: 36.69 points
Gift: Cash, Annique voucher, Credit 
Card voucher
Total Value R19 000

Group Sales  Award
C AT E G O R Y  3 :  R 8  –  R 1 4  M I L L I O N

WINNER: Leentjie Vos
Krugersdorp, Gauteng
Group Sales 2016: R11 487 896
Group Sales 2017: R13 846 111
Growth: 20.53%
Growth R-value: R2 358 215
Weighted Average: 52.79 points
Gift: Annique voucher, Cash, Annique shopper bag, Credit 
Card voucher
Total Value R24 250

Leentjie is the first Consultant ever to be appointed by Dr Annique Theron, 
in 1971. Leentjie has achieved significant Group Sales of more than R13 
million in 2017, which is a 20% growth!

Leentjie says her most important tip to other Consultants is to build trust-
based relationships with Clients and Consultants. People must know and 
feel that you care for them and that your motives are pure, then they will 
feel cherished and they will know that you are trustworthy. 

Her dream is to see Annique grow and prosper even more, to reach new 
heights and to never stop thriving. She wants Annique to bring the same joy 
to others, as it does to her. 

Group Sales  Award
C AT E G O R Y  2  :  R 3  –  R 8  M I L L I O N

WINNER: Dalena Stulting
Florida, Gauteng 
Group Sales 2016: R7 605 190
Group Sales 2017: R9 677 698
Growth:27.25%
Growth R-value: R2 072 508
Weighted Average: 40.7 points
Gift: Cash, Annique voucher, Annique 
shopper bag

Total Value R17 250

Dalena joined Annique in 1981, after having the privilege 
of attending one of Dr Annique Theron’s product 
demonstrations. 

Joining Annique has enriched her life tremendously, 
providing her with the opportunity to meet incredible 
people, and to travel the world on multiple Annique 
Incentive Trips. 

It is Dalena’s dream to grow and expand her Annique 
business, in order to leave her daughters with not only a 
successful business, but with a legacy, they can continue. 

Her top business tip to other Consultants is to always be 
well groomed and presentable, ensuring your product 
knowledge up to date and correct. She says being available 
to your Clients and Consultants is of utmost importance, 
never making them feel forced to do or buy anything. Last 
but not least, being friendly will open doors that others can’t 
shut. 

2ND PLACE: Annemarie Cronje 
Bloemfontein, Free State
Group Sales 2016: R6 348 335
Group Sales 2017: R7 362 250
Growth: 15.97%
Growth R-value: R1 013 915
Weighted Average: 28.48 points
Gift: Cash and Annique vouchers
Total Value R14 000 

3RD PLACE: Adele Dercksen
Centurion, Gauteng
Group Sales 2016: R7 018 182
Group Sales 2017: R7 929 090
Growth: 12.98%
Growth R-value: R910 908
Weighted Average: 27.83 points
Gift: Cash and Annique voucher
Total Value R12 000
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WINNER: 

Irma Viljoen
Standerton, Mpumalanga
Group Sales 2017:  
R18 810 686

Group Sales 
Award
C AT E G O R Y  4 :  
R 1 4  –  R 2 0  M I L L I O N

Group Sales  Award
C AT E G O R Y  5 :  R 2 0  -  1 0 0  M I L L I O N

Leslie Grobler
Bloemfontein, Free State
Group Sales 2016: R21 790 732
Group Sales 2017: R23 739 000
Growth R-value: R1 948 268
Weighted Average: 7840 points
Gift: Cash, Annique voucher, Annique 
shopper bag, Credit Card voucher

Total Value R40 250

Leslie joined Annique in 1987, and what she loves the most 
about being an Annique Consultant is that she in direct 
control of her time and her income. She is the CEO of her 
own Annique business! 

Leslie is an exceptionally hardworking Consultant, but she 
says it is all worth it when you see the results! This year, she 
has increased her Group Sales by an incomparable R1,9 
million! 

She believes direct selling is an incredibly positive and 
constructive environment to work in, and she gets up with a 
song in her heart every day, because she knows she is making 
a positive difference in the lives of others. 

2ND PLACE: 

Sanette Horn
Pretoria, Gauteng
Group Sales 2017:   
R13 599 458

2ND PLACE:  

Elmien Goosen
Western Cape
Group Sales 2017: R25 798 214
Weighted average: 7553 points

3RD PLACE:  

Celeste van der Walt
Port Elizabeth, Eastern Cape
Group Sales 2017: R21 724 112
Weighted average: 7217 points

Business  Builder Award

Group Sales  Award
C AT E G O R Y  6 :  R 1 0 0 +  M I L L I O N

WINNER:  

Elizma du Bois
Durbanville, Western Cape
Group Sales 2017: R117 599 271

WINNER: Marianne Germishuys 
Brackenfell, Western Cape 
Level 1 new recruits: 30
Level 1 new recruit sales: R1 152 645.00
Weighted average: 1250 points 
Gift: Car, Annique shopper bag
Total Value R130 250

Marianne joined Annique in 2013, after looking for a 
new skincare range to try. After doing a bit of research, she immediately 
recognised the unique Annique business opportunity, signing on to 
become a Consultant a day later.

Recruitment is without a doubt her favourite Annique activity. Marianne 
says she is constantly looking for income seekers, like-minded people. 
The thrill of meeting new people who would like to change their lives 
cannot be matched. 

Marianne has prepared her elevator speech, which she always turns to in 
every situation. With 30 Level 1 Recruits and sales of more than R1 million, 
she has proven that she is indeed the master recruiter, and her final advice 
is to be taken to heart; she says the most important thing to remember 
when recruiting is, they have the ‘why’, and in Annique, we offer the ‘how’. 

2ND PLACE: Lucille Steenkamp
Parow, Cape Town
Level 1 new recruits: 25
Level 1 new recruit sales: R792 895
Weighted average: 932 points
Gift: Overseas Incentive Trip
Total Value R35 000

3RD PLACE: Tuwilika Likius
Ongwediva, Namibia
Level 1 new recruits: 24
Level 1 new recruit sales: R481 526
Weighted average: 717 points
Gift: Cash, Annique DermaLiftII, Tablet
Total Value R9 649

4TH PLACE: Annemarie Cronje
Bloemfontein, Free State 
Level 1 new recruits: 26
Level 1 new recruit sales: R363 190
Weighted average: 675 points
Gift: Cash, Annique DermaLiftII, Laminating machine
Total Value R6 149

October 2017 | 15



The saying goes that the only two 
certainties in life are death and taxes.  
Well, we’d like to suggest another addition: 
Stress. It follows us around and invades our 
lives without invitation.

A study, conducted by international research 
company Bloomberg, ranked South Africa 
as the second "most stressed out" nation 
in the world, after Nigeria. Economic 
uncertainty, crime, political instability and 
high unemployment rates are just some of 
the issues we face daily.

Relax Tea with Rooibos and 
Wild Jasmine is the ideal way to 

soothe stress. This herbal tea 
combo also 
soothes the 

digestive 
system.

debt
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health
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sickness

Kids deadlines
Job breakups

politics
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It is estimated that 75%-90% of all doctor visits  
are due to stress related complaints

What happens to your body  
when you are s t ressed?

Fight or Flight Response

Acute Stress Chronic Stress
adrenal glands
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heart 
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Chronic Stress
Cortisol, a steroid hormone, is also called the ‘stress hormone’ 
and is produced within the adrenal gland. It, together with 
adrenalin, allows the body to prepare for “fight or flight” 
when exposed to stress, like when a car unexpectedly swerves 
in front of you. This helps the body to survive in times when 
in danger (acute stress). The problem is that we are exposed 
to prolonged times of stress, as a result of our stressful 
environment and lifestyles. This creates an overproduction of 
cortisol that wreaks havoc in the body.

Scientific Research
“We have found that Rooibos extracts inhibit the 
biosynthesis of the stress hormone, cortisol,” says 
Dr Amanda Swart, senior lecturer and natural plant 
products researcher at the Biochemistry Department 
of Stellenbosch University. “This is good news, 
as the stress we experience chronically on a daily 
basis leads to abnormally high cortisol levels. High 
cortisol levels are associated with increased anxiety, 
high blood pressure, suppressed 
immunity and diabetes.”

Aspalathin
Ernest du Toit, Annique CEO and Spokesperson for the Rooibos Council, 
says, “Rooibos’s unique bioflavonoid, aspalathin, helps to reduce stress 
hormones that trigger hunger and fat storage.” As one of two very 
uncommon flavonoids (and unique to Rooibos), aspalathin has also been 
found to reduce and lower the effects of stress. 

AE/08326/08

Night Rest Tea  
is great for combatting 
sleep depravity as a result 
of stress. 
AE/08328/08
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OptiFlora 30 vegicaps
Stress depletes the mucus necessary to keep 
good bacteria alive in your digestive system, 
leading to other health issues. This can affect 
the body’s immune system and digestive 
system that result in frequent colds and flu, IBS, 
constipation and fatigue. OptiFlora contains a 
unique combination of three probiotic strains 
that replenish the good bacteria in your gut, 
helping the body to manage the secondary 
effects of stress optimally. A healthy gut 
ensures a healthy immune system.

OptiCalm 60 softgel capsules
OptiCalm capsules contain a unique combination of B-vitamins, 

lecithin and Green Rooibos to fight stress. B-vitamins 
are water soluble, so they need to be 
replenished with a supplement daily. OptiCalm 
contains vitamins B1, B2, B3, B5, B6, B7, B9 
and B12 that complement each other and work 

better together. Never take a single B-vitamin 
supplement, as they work synergistically and 
improve each other’s effectiveness in the body.

Lecithin is used for treating memory disorders 
such as dementia and Alzheimer’s disease and is 

very calming to the nervous system. Green Rooibos 
helps the body to manage stress optimally. This 
incredible formula also contains linseed oil, rich in 
alpha-linolenic acid (ALA), an essential fatty acid, 
beneficial for heart disease and vitamin E oil, a potent 
antioxidant.

The Top 5 
Probiotic Killers:
• Prescription antibiotics
• Sugar and refined carbs
• Grains
• Stress
• Chemicals and medication

Not only does Rooibos Tea in itself 
beat stress, Annique offers the 
most amazing products that can 

take care of stress in a jiffy.

R E L A X  W I T H  R O O I B O S

Testimonial

My 15 year old son has Asperger’s Syndrome.  
He attends a school for children with special 
needs, however he does struggle to do his 
work and does not know how to behave 
around others. He is being treated by a neuro 
paediatrician, as well as a psychologist and 
takes medication on a daily basis to assist with 
mood disorders and concentration.

For approximately 6 months I have been giving 
him Annique OptiCalm in the morning and 
during the day when he becomes agitated. I 
have noticed a significant improvement when 
he uses the product. The product reacts fast 

and I can see an immediate change in his 
behaviour. I am really impressed with it 
and give it to my son on a daily basis.

Others who are familiar with my son’s 
condition have also noted a change in his 
behaviour when he has taken OptiCalm. 
I mentioned to a local psychologist as 
well as my son’s doctors and they are very 
positive and thus will encourage other patients 
who suffer from similar disorders.

—CHERELLE EHLERS, Kimberley—

AE/08207/12 

AE/08235/15 

STRESS  AWARENESS
1  N O V E M B E R  2 0 1 7
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How did you become a part of  
the Annique Health and Beauty family?
Violet Weir, my Sponsor, asked me to accompany her to a Power Hour meeting 
and she suggested that I become a Consultant. I wasn’t sure if I would have time 
because I have a full-time job. After attending the Power Hour meeting, I was 
absolutely in love with Annique! 

By this time I still didn’t know if I would be able to secure any orders. I successfully 
introduced a few products that we talked about at the Power Hour meeting to two 
co-workers and to family members. Violet then helped me register as a Consultant 
on 15 May 2017, when I placed my first order to the value of R2 714. 

How did you reach all three Fast Start targets so fast, 
with R13 637 in only 17 days? 
My first order was R2 714 and together with the value of my Pamper Kit, R1 742. I 
realised that my PSP (Personal Sales Points) stood on 3 771 and that I was only short 
230 PSP to reach my first Fast Start target. I was really inspired to make a success 
out of my Annique business when I saw what I could achieve. The following day 
I received my Pamper Kit and started showing the products to people who then 
placed orders. On 27 May 2017, I placed my second order of R5 054.39, which 
pushed my PSP to 8 117, reaching the second Fast Start 40-day target on day 12!.

Together Violet and I organised a 
Pamper Party with six of my friends, and we decided to treat them to a Hand Spa 
which was an enormous success. I achieved sales of R4 150 from the Pamper Party 
and my PSP then stood at 

11 839. I was 161 PSP short of reaching my 90-day 
Fast Start goal.

My father is newly diagnosed with kidney cancer, 
stage 4, and after hearing a hopeful testimonial 
from a cancer survivor, Dalene Richter, my daddy 
was my biggest inspiration for my last order. It was 
to support his well-being with an order of R1 896, 
which then made me reach my goal within 17 days.

Annique is a proud cancer fighter with products 
that make the journey as easy and bearable as 
possible.

Meet

Super Star!

NEXT
NEW RECRUIT

The first 90 days in your career as an Annique Consultant is your Fast Start period. 
At Annique, we know that the more products you use and have on hand to 
sample, the more your customers will buy. That is why we reward you, as a new 
Consultant, and your Sponsor with FREE product rewards or cash that can be 
used to add to the samples you use to demonstrate or to add to the products you 
sell, your choice.

New Consultant Anastia Ackerman shared with us why she decided to join 
Annique and how she reached the three Fast Start targets so exceptionally well.

The Fast Start  
Programme is available to  

all new Consultants and their 
Sponsors. Consultants can 
win product rewards, and 

Sponsors can win R1 200 cash. 
The Fast Start Programme 

runs every month. Please visit 
the Enterprise Portal and the 
previous Repliques for more 

information.

Set out Annique 
Rooibos Lifestyle Shake 

and Annique teas for 
your Pamper Party 

guests to try!

TOP TIP
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Product sales

012 345 9800 / 012 345 9801  www.annique.com

OCTOBER 2017

Host a Pamper Party in October and buy the Essense Moisture 
Serum 30ml R119 (non-discountable) with the purchase of R2000 
or more. Limited to 5 per Consultant per month. 

Invite five or more friends to your own Annique Pamper Party 
where you can experience and enjoy many of Annique’s exciting 
products in a relaxed atmosphere. An experienced Annique 
Consultant will demonstrate and recommend the skincare 
products that are ideal for your skin type.

3 benefits 
of hosting a 
Pamper Party

Pamper Party
Host a FUN Annique

ONLY 

R119
Save R230

Value R349

3106089 Promoting your business

1

2

3

Potential new Recruits

Hostess Gift
Essense 

Moisture Serum 
30ml

NEW RECRUIT
Sunday Monday Tuesday Wednesday Thursday Friday Saturday

24
• Heritage Day

25
• Home Office closed 

PUBLIC HOLIDAY:  
Heritage Day Observed

• Links of October Replique 
and Beautè sent to field

26 27
• BIRTHDAY: Angelique du Toit
• Last day for EFT orders via fax/e-mail for 

September sales figure and Campaign 
3 (September) at 14:00 midday.

• (Note that if the EFT payment is 
received in our bank account in 
September it will count for the 
September sales figure. If the 
payment is received in October it will 
count for the October sales figure. 
Please be aware that the payment may 
take up to three days to reflect).

• Last day for new registrations paid with 
EFT at 16:00.

28
• Last day for new 

registrations paid with 
CC at 16:00.

29
• Last day for CC orders via fax/e-mail for 

September sales figure and Campaign 3 
(September) at 14:00 midday.

• Can order till 14:00 midday on the 
Enterprise Portal for Campaign 3 
(September). Will count for September 
sales figure.

30

1
• Can order till 23:59 

midnight on the Enterprise 
Portal for Campaign 3 
(September) will count for 
October Sales Figure.

2
• Campaign 4 (October) 

Opens
• Enterprise Portal back online 

at 8:00 am. 
• MLM figures available from 

09:00

3
• Cut-off for EFT Refunds at 16:00

4 5 6 7

8 9 10 11 12 13 14

15 16 17
• Cut-off for EFT Refunds at 16:00

18
• BIRTHDAY:  

Renette Josling 
(Sales Manager)

19 20
• November Replique and Beautè  

available to order

21

22 23
• Links of November 

Replique and Beautè 
sent to field

24
• Cut-off for CC Refunds at 13:00.

25 26 27
• Last day for EFT orders via fax/e-mail for 

October sales figure and Campaign 4 
(October) at 14:00 midday.

• (Note that if the EFT payment is received in 
our bank account and invoiced in October 
it will count for the October sales figure. If 
the payment is received in November it 
will count for the November sales figure. 
Please be aware that the payment may take 
up to three days to reflect).

• Last day for new registrations paid with  
EFT at 16:00.

28

29 30
• Last day for new registrations 

paid with CC at 16:00.

31
• Last day for CC orders via fax/e-mail for October 

sales figure and Campaign 4 (October) at 
14:00 midday.

• Can order till 14:00 midday on the Enterprise 
Portal for Campaign 4 (October). Will count 
for October sales figure.

• Can order till 23:59 midnight on the Enterprise 
Portal for Campaign 4 (October) will count for 
November Sales Figure.

• Cut-Off for EFT Refunds at 16:00

1
• BIRTHDAY: Alma van der Merwe  

(Sales Administrator and Events 
Manager)

• Campaign 5 (November) Opens
• Enterprise Portal back online at 

8:00 am. 
• MLM figures available from 09:00
• WORLD STRESS AWARENESS DAY

2 3 4
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Applying your Lifting Essence gives you the  
ideal opportunity to perform a self-examination to detect any possible 
signs of breast cancer. Reduce the risk of Breast Cancer through 
regular examinations. Read the article on page 3 of the October 2017 
Replique to see the 5 easy steps to a self-examination.

Lifting Essence helps lift and firm the bust, neck and upper arms. It contains 
Firmax, a combination of active plant ingredients, which enables a firming 
and rejuvenating action in the upper layers of  
the skin and surrounding tissue.

A D D E D 
B O N U S :

It is also ideal for 
the removal of 

stretchmarks and 
sagging skin  

around stomach 
and knees

ONLY  

R269 
AA/00391/10

Supports


