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HAPPY
MONTH

As we celebrate 
Women’s Month 
in August, this 
edition of the 
Replique honours 
Annique’s Wonder 
Women, those 

who stand out as 
exceptional people 

in both their business 
and personal lives. We 

also introduce you to our 
WONDERFUL Annique staff and, 

as always, give you amazing tips 
to boost your business. 

HAVE 
an 

inspiring
August.



Emaine Fourie, Bloemfontein
Emaine’s Annique journey began when she lost an impressive 
30kg three years ago. Despite the weight loss, Emaine was 
still struggling with her health so her sister, Jana du Plessis, 
recruited her into her Annique team so she could benefit from 
Annique’s Forever Healthy range. Now Emaine is building 
an Annique business of her own, with a special focus on the 
health benefits of Annique’s products. In addition to being 
a Consultant, Emaine also owns the New Beginnings dog 
rescue centre as well as being a mother.

Emaine’s Leader, Dalene Richter, says: “Despite being an 
introvert, Emaine did not say no to the Annique business 
opportunity. She utilises social media to fit in with her 
personality and never shies away from a challenge. She is 
certainly someone who thinks outside the box.”

Jana du Plessis, Bloemfontein
Jana became a part-time Annique Consultant while working as a nursery 
school teacher, putting the extra money she was earning into a nest egg. 
When her husband lost his job, she was able to use her Annique income 
to support her family for a year until her husband was employed again 
– even taking out a medical aid policy. Now, Jana still juggles being a 
mother and wife, running her Annique business and being a teacher 
while still aiming to build her Consultant base – her goal is to become a 

Manager in the next six months.

Jana’s Leader, Dalene Richter, says: “Jana’s focus is on changing people’s 
lives by encouraging them and making them feel special. She is a true 

visionary.”

Adéle Goosen, Cape Town
Adéle was introduced into the Annique business from a young age, as 
her mother, Elmien, is also a Consultant. When Adéle finished school she 
completed her BCom degree and then became involved in her mother’s 
Annique business. In the last year she has started focussing on building 
her own team, but still assists her mother with training 
Consultants, product enquiries and setting up 
agendas for her meetings. Despite this, Adéle 
still finds time to live out her passion, as she 
does ballroom dancing on a social level.

Adéle’s Leader, Elmien Goosen, says:  
“Adéle adds value to each and 
every person she meets – from 
the courier who delivers 
Annique orders, to the Annique 
Leaders. When she presents, be 
it PowerPoint presentations or 
figure certificates, she makes 
everyone feel special. She has a 
solution to every challenge and 
her creativity and positive attitude 
contributes to the success of everyone 
who works with her!”

Charlotte Ximba, 
Pretoria
What makes Charlotte stand out 
is the passion she has for her 
community, especially when it 
comes to their health. Charlotte 
has a strong presence in her 
community and people look 
up to her, which is why she is 
the Brand Champion for health. 
Her goal is to empower young, 
underprivileged women and she 
does this by donating sanitary 
pads so girls do not miss or 
drop out of school because of 
menstruation.
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W O N D E R  W O M E N
‘S

In lieu of Women’s Month, we want to honour 
our own Wonder Women; those Consultants 
who go above and beyond the call of duty; 

who manage jobs and families but still make 
their Annique businesses a success.

Nicolene Uaendere, Namibia 
Nicolene has been an Annique Consultant for four years, but this 
young mother is an accomplished businesswoman with no plans 
of slowing down. Born in Grootfontein, Namibia, the 33-year-old 
is a financial analyst at Shell Namibia. Additionally, she runs her 
own catering business for events and is studying part-time for the 
Chartered Institute for Management Accountants (CIMA). On top 
of all this, she still finds time to keep fit with aqua boot camp.

Nicolene’s Leader, Elaine Opperman, says: “Nicolene is a positive 
example of a successful leader. She always makes herself 
available to her Consultants; she does monthly training and 
is an ambassador for the business. She recruits personally and 
hosts WoW meetings on a weekly basis. She is currently an S4, 
but is working on her structure to become a Manager.”

Anna Groenewald, Kinross
Anna is a Wonder Woman of note. At 69 she is still going strong as an Annique 
Consultant, but recently felt herself hitting a plateau. She wanted to find new 
ways of growing her business, while living out her own passion. Anna says she 
had always made clothes, but wanted to take her hobby further, so she started a 
fashion design course. In her second class she already handed out the Beautè to 
her classmates and thereby found a new avenue for selling. In addition to this, 
Anna also hands out soup to the underprivileged once a week.

Anna’s Leader, Irma Viljoen, says: “Anna Groenewald has been part of Annique 
for many years. She is a bundle of joy with heaps of talent and has a 
motherly nature towards every Consultant. She exudes energy and lives her 
dream without neglecting anybody. Anna says yes to any activity and leaves 
a rainbow of joy wherever she goes. She commands respect and has integrity. 
For me, she is a super star.”

August 2018 | 3



What is 

Prospecting?

Prospecting is a daily interaction with 

people you have never met before. It 

is the art of networking, starting new 

relationships, and developing and 

expanding your business.

Ultimately, this means that 

prospecting should give you the 

opportunity to meet new people so 

you can develop a list of names and 

sources of leads with whom you can 

share the Annique opportunity or 

who could become your customers.

The first step is to decide whether you are going to take the direct or 
indirect approach to prospecting. The direct approach is when you 
meet someone and you immediately introduce yourself as an Annique 
representative. If you use the indirect approach you start a conversation 

with a greeting or compliment then bridge to Annique. For example, “This 
is such a nice party, isn’t it?  I’m really enjoying myself.  How about you? 

That’s a lovely fragrance you are wearing. Is it Annique? I’m an Annique 
Consultant, and we have a fragrance similar to the one you’re wearing.  

What do you do?”

1.

Beautè

Product Catalogue

Product samples

Business cards

Pen and planner

Prospect list: 
A list of people’s names that you  
know or come into contact with  

– friends, relatives, acquaintances,  
other people in social circles.  

Choose a high traffic area to  
prospect such as:

Social events 
- Pamper Parties

- Foot Parties
Office blocks

Mother and daughter 
events
Church

Malls
Job fairs

Open day exhibitions
Railway stations
Corporate Parks

Taxi ranks
Schools

INDEPENDENT CONSULTANT
ONAFHANKLIKE KONSULTANT

We create life-changing opportunities everyday!

PROSPECTING IS NOT AN EVENT, IT IS A DAILY ROUTINE!

Use the following tools 
when prospecting:

How to 
Prospect
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As a Consultant, you have to continually acquire 
new clients, and to do so you need to foster new 

relationships. In other words, you have to prospect. 
Just like every other aspect of the sales process, you 

have to use effective prospecting practices that could 
lead to a higher volume of better qualified leads.

Read on to understand exactly what prospecting is and 
how you can use it effectively to grow your business!

TRICKS OF 
THE TRADE

Prospecting:

         Create Excitement
The second step is to create excitement over the Annique 
products or the Annique business opportunity. 

If the person has shown interest in becoming a Consultant, 
get their name and contact number and decide on a time 
and place to set up an appointment. If the person does not 
want to become a Consultant, entice them into becoming 
a customer. Finally, expand your network by asking the 
person for names of others who might be interested in the 
Annique opportunity or products.

2. Use the following survey as a guide:

 Annique Survey Yes No

Have you heard of Annique?   

Do you think it would be of benefit if you could 
earn some extra money every month?

  

Would you like to know more?   

Could I have your name and number so that I can 
call you later?

  

Do you know of anyone else who would be 
interested?

  

Notes:   

 

 

 

Now that you know how to prospect, you simply have to 
talk to enough people and the law of averages will take 
care of the rest. If you talk to five people every day about 
the Annique business opportunity, it is likely that three 
people will give you their names and contact details, you 
will get appointments with two of them, and one will sign 
up as a new Consultant. If you do this every day for 20 
days then you should have 20 new Consultants coming 
into your business every month!

Goal of Prospecting
When you prospect your mission is to:

• Leave each person you approach with a good 
feeling about Annique

• Get the prospect’s contact information

• Set up an appointment to discuss the details

Tips for Prospecting
Dress for Success: Dress professionally and 

promote Annique by wearing Annique make-up and 
fragrance, and using Annique skincare products

DEVELOP YOUR  
“ELEVATOR SPEECH” 

(A 60 second punchy introduction to what you do  
and how Annique has impacted your life.)

Talk to people every day with passion  
and enthusiasm

Do not take rejection personally

KEEP IT SIMPLE
August 2018 | 5



What a great 
adventure to be able to travel 

to China with Annique! In October 
2017 I met up with my fellow achievers in 

Johannesburg. We touched down in Hong Kong and 
then were off to Beijing, Xi’an and Shanghai for a tour 

filled with a lifetime of memories. We saw the best of China 
and stayed in the most luxurious hotels.

Exuding excitement on my return, I shared my experience 
with everyone. People are interested in hearing about your 

achievements, which in turn attracts them to want to be part of 
a successful business. My Annique story has since helped me in 
recruiting many more people. Having a goal to work towards 
has really made a difference in my life. When facing obstacles 

I remind myself of my goal and this really motivates me to 
remain focused.

Thank you Annique for such an awesome incentive 
initiative. I have since had an absolutely fabulous 

year working for our next incentive trip, 
Maldives! – LUCILLE STEENKAMP, 

from Cape Town

Your Ticket
to

Why go o
n an 

incentiv
e trip?

Despite seeing countries and enjoying unique experiences, 

few people will have had the privilege of an incentive trip. It 

is one of the best ways to grow your business. You will get to 

enjoy the trip with other Consultants; many who  

have been in the business for several years and who can 

offer wonderful tips and tricks of the trade. 

Unlike regular trips, everyone attending will have something 

in common: a passion for Annique! You will get to widen 

your contact base, ask questions, find a mentor and 

ultimately benefit your business! If you are  

worried about leaving the family behind,  

don’t worry – your partner can  

also come along!  

Still don’t believe an 
incentive trip is for you? 
Don’t take our word for 
it; here are testimonials 
from two successful 
Consultants about their 
first incentive trips:
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This was the first time that I could take my 
husband on an all-expenses paid trip.

It was an amazing experience to travel on the biggest 
cruise ship to Barcelona. I qualified the year before for 
the first time, but due to my newborn baby, I decided 
to let it stand over to the next year, so I could take my 
husband with. 
We were treated like royalty! All the arrangements 
were made – the flights, the transport, the hotels, trips, 
drinks, food and entertainment – so we could just enjoy 
it.
Going on an incentive trip with Annique is priceless. 
Every person who qualified for the trip deserved it. They 
worked hard and experienced set-backs and triumphs. 
We all connected and when we saw a fellow Anniquer 
we would greet each other with enthusiasm. 
I sat next to Leslie on the flight back and this amazing 
woman inspired me with every word she shared,  
I was so blessed. 
Every encounter with every lady who qualified enriched 
my life. This trip opened my eyes to so much more; more 
possibilities, more things. I would recommend everyone 
to work for the Annique incentive tours. 
How did it change my business? Firstly, when a product 
needs to be delivered, my husband is the first one to 
help me, as he would like to go on the incentive trips 
again. He loves travelling and meeting new people. 
He is my biggest supporter and helps me grow my 
business. 
Secondly, my team has supported me from day one and 
they continue to do so. We have grown exponentially. I 
have shown my team that it is possible to qualify with 
consistent hard work. I qualified while I was pregnant, 
working full time and completing my BCom Degree.
We don’t reach the mountain top with one big leap – we 
reach it with small and consistent steps. 
Annique has changed my life and made so many 
dreams come true. My biggest dream, to be able to be 
with my children every afternoon, while still earning an 
income, came true. Now I am a successful entrepreneur, 

loving wife and mother to two 
beautiful children. Thank you to 
everyone in my life who made it 
come true.  VANESSA BOTHA,  
from Pretoria

Here’s how to qualify
C o m p e t i t i o n  p e r i o d :  1  J u l y  2 0 1 8  to  3 0  J u n e  2 0 1 9

Build your Business Target: Previously qualified 
Consultants and First Time Qualifiers
In order to qualify to join the trip, you need to achieve both the sales and 
recruitment targets set for you personally for the year.

The Build your Business Target is based on the following:
• Opening balance of Consultants in your business as on 1 July 2018
• Grow Level 1 Consultants in your business
• Grow Level 2 Consultants in your business
• Grow Level 3 and 4 Consultants in your business
• Total Consultant growth in your business
• Deactivations in your business

Annique’s incentive trips are always a great motivator 
for Consultants to grow their businesses and increase 

their sales. 2019’s Alaska trip has gotten tongues 
wagging – with the luxurious cruise and exotic 

destinations, more Consultants want to get on board! 
The amazing thing is anybody can qualify for the 

incentive trip – even first-time qualifiers! 

Ask your Sponsor for more information or visit 
the Webstore for the full set of rules.

Business Growth Targets : First Time Qualifier
Level L1 L2 L3 L4+ Total

TARGET 
Your personal target for New Consultants 
in your team.  (Recruitment target)  
1 July 2018-30 June 2019

10 10 5 5  30

Example 1 : HOW TO QUALIFY as First Time Qualifier
Level L1 L2 L3 L4+ Total

Opening Balance of existing  
Consultants in your team (A):
•  Start 1 July 2018

3 1 0 0 4

ACTUAL Consultants
Recruited (B):
1 July 2018 – 30 June 2019 

10 10 5 5 +30

DEACTIVATIONS
Deactivated Consultants in the year (C):
1 July 2018 – 30 June 2019

0 0 0 0 0

Total END 13 11 5 5 34
In First Time Qualifier Example you achieved all level requirements,  
you do qualify for the Business Growth Target.  
The reason : Target (in top column) + A is your required End Result on  
30 June 2019 = 34.  Your result was spot-on : A + B – C = 34.  
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With summer around the corner, your 
customers will want to get bikini-ready! A 
great way to give your Customers a new lease 
on life is by hosting a Slimming Club, where 
they will be introduced into the Annique way 
of life and meet like-minded people. Hosting 
a Slimming Club is also the first step to 
introducing new clients to the other products 
Annique offers.

Maria Higgs, from Riversdale, explains 
how she used a Slimming Club to build 

her business after moving to a new town 
and shares tips on how to structure and 

host a successful Slimming Club. 

1. 
What did you do to position/
advertise your business as a 
newcomer in Riversdale?
When you move to a new area it is important to 
market yourself and your business so people are 
aware of you. I used any marketing opportunities 
I could get, which included paid advertisements 
in the local newspaper for example, social media, 
exhibitions and word of mouth.

2.
How did you generate business?

Generating business goes hand-in-hand with 
marketing. As soon as you get to know people, you 

can use Annique’s well-known activities such as Pamper 
Parties, perfume testing, Shake and tea tastings and 

make-up workshops.

3. 
Where did you advertise your 

Slimming Club?
During my Pamper Parties, I naturally also promote the weightloss 

products, and through this came a demand to start a Slimming Club.

4. 
What tips do you have on how to host a 

Slimming Club?
Funny enough, not everyone who signs up for a Slimming Club wants to 
lose weight. Some just want to look better. These days there is more of 
a tendency to live a healthier lifestyle. People want to reduce the blood 
pressure or cholesterol medication they take or want to eventually stop 
taking them all together. Losing weight is a bonus for anybody, but there 
has been such an increase in cancer and other illnesses that health has 
become a top priority for many. Therefore, do not only place your focus 
on overweight customers, but also those customers who care about their 
health.
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SKINNY
on Slimming 

Clubs

The
5. 

How do you structure your 
Slimming Club?
I use all the documents that have been made 
available by Home Office and which are loaded 
onto the Webstore. Customers are weighed 
and measured individually beforehand. Taking 
before and after photos is always important 
so that the customer can see his/her results. 
Customers each get the Annique Lifestyle 
Programme booklet and eating plan, which 
I go through with them. Customers are 
only weighed and measured once a week, 
preferably on the same day every week. 

6. 

Can you give us any 
tips on how you can 
use a Slimming Club 
to retain customers 
and get them to 
buy other product 
ranges?
A Customer who has lost 
weight, adopted a healthier 
lifestyle and who feels good 
about him/herself, has a 
renewed sense of life and 
usually wants to start looking 
after his/her appearance. This 
is where the opportunity arises 
to introduce Annique’s skincare 
products to customers.

7. 
What are some of 
your favourite Annique 
products to sell and 
why?
A person’s favourite products are usually 
those they use themselves, and that’s almost 
all the Annique products! I won’t go anywhere 
without an Annique Lifestyle Shake, Miracle 
Tissue Oil, BB Cream and Sensitìv moisturiser.

8. 
How do you use social media 
to boost your business?
The biggest social marketing tool that works for me 
is WhatsApp, which has a wonderful broadcasting 
function. You can send the same information to a 
group of people at the same time and they don’t 
even realise they are on one group. When someone 
replies to your WhatsApp, only you receive the reply – 
not the entire group. You should really try it.

Annique 
Lifestyle Booklet

ONLY R9
AI/19147/13

NON-DISCOUNTABLE
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Scientists Discover 
Rooibos’ Unique

Anti-Ageing 

Potential 

The 
redistribution of functional fat (adipose deposits) is particularly prominent in women. In women, most fat is found below the skin, but with ageing it tends to disappear and is replaced with abdominal fat.

The study further proved that Rooibos has the ability to 
partially restore the function of these aged cells and that both 
fermented and Green Rooibos can protect cells from severe 
oxidative stress, which firmly establishes Rooibos as an anti-
ageing proponent.
Co-researcher, Dr Trevor Koekemoer, emphasises that the mere fact 
that their work suggests that the anti-ageing effects of Rooibos can be 
ascribed to more than its well-known antioxidant effects, is an important 
finding.
“The discovery opens doors to ways in which Rooibos could prevent 
or at least delay the detrimental effects of ageing and holds 
profound implications for the industry. 
Our findings could spur novel 
therapeutic approaches for 
improving general health in the 
aged and potentially lead to 
a breakthrough in the field of 
regenerative medicines,” he says. 

South African wonder herb, Rooibos, is sure to turn the anti-
ageing revolution on its head following research into its anti-
ageing potential beyond that of its well-known antioxidant 
properties.
Rooibos – already a proven agent in thwarting the effects of ageing and promoting general 
health – has further been put through its paces by two leading scientists from Nelson 
Mandela Metropolitan University in a bid to beat the rate at which age-related 
diseases develop, which makes this research study so significant. 

Our research focused primarily on the preservation of healthy 
fat tissue as the redistribution of fat – a natural process which 
occurs with age – particularly to the abdominal region, has 
been linked to the onset of many age-related diseases such as 
cardiovascular disease, type II diabetes and cancer. Our aim 
was to slow down the rate at which these diseases develop as a 
way to improve the quality of an individual’s life.
“Loss of fat under the skin also results in the appearance of 
wrinkles, sunken eyes and skin folds. To put it in simple terms, 
in old age there is less fat in places where it should be and 
more fat in deposits where it shouldn’t be, and it’s this that 
significantly alters one’s state of health as one  
ages,” explains Prof Maryna van de Venter.

Did you 
know?

ROOIBOS 
IS PART OF THE
FYNBOS FAMILY 
AND ENDEMIC 

TO THE 
CEDERBERG 
REGION OF THE 

WESTERN CAPE.
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With our focus on women this month, it is a great 
opportunity to think about women’s health matters 
and reflect on whether you’re doing all the right 
things to be in your best shape. Annique’s teas 
and Forever Healthy range are wonderfully natural 
ways to assist women in their day-to-day lives with 
whatever ailments they might face. Below are three 
testimonials on how Annique’s products has three 
women in their lives.  

Women’s  
Health
Matters

OptiCalm
“During my daughter’s first term in grade 12, I noticed she was 
immensely overwhelmed by the pressure and amount of work. 
When I picked her up from school she was very emotional and just 
seemed fed-up. I started giving her OptiCalm and Relax tea and 
could immediately see a difference. Her mood was much lighter 
and she could handle the workload pressure much better.”

ANNEMARIE CRONJÈ, 
Bloemfontein

Rooibos and 
Honeybush Tea 50g

ONLY R45
SAVE R14
Value R59
AE/08362/17

ONLY R8
AI/19136/12
(NON-DISCOUNTABLE)

OptiCalm 60 
softgel capsules

ONLY R309
AE/08240/18

Use your 
Forever Healthy 
Recommendation 
Wheel with your 
clients on a daily 
basis.

“I have been on a hormone suppressant since surviving 
cancer three years ago. As a result, I suffer from severe 
hot flushes. I tried to supress the hot flushes with tablets 
from the pharmacy, but nothing helped. After the launch 
of Annique’s Rooibos and Honeybush tea I started drinking 
one cup during the day and one before I go to bed. Since 
doing this I have realised that my hot flushes are a lot less 
frequent and intense. My husband has also remarked that 
since drinking the Rooibos and Honeybush tea, I fan our 
blankets a lot less at night! The tea has definitely had a 
positive effect.” 

ANNEMARIE CRONJÈ

Women often 
spend so 
much time 
helping 
others that 
they don’t 
take time for 
themselves. 

Rooibos and Honeybush Tea
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The CRM Department
The Customer Relations Management Department works hard to 

provide you, the Consultant, with exceptional support and tools, as 
they not only solve problems, but find permanent solutions in order to 

best assist you in growing your Annique business. 

CRM Supervisor, Zandria Steyn, says her vision for the department is 
to constantly raise her team’s service levels to the point of excellence! 

Here’s the team:

Reception & Switchboard
Responsibilities:
• Switchboard 
• Referrals 
• CRM Admininistration duties

May Lanza Chantal van der Linden

Registrations Desk
Responsibilities: 
• VDS Statement enquiries
• Registration of new Consultant-

related information
• Active/inactive Consultant enquiries
• Change of any personal details on 

our system
• Enquiry link enquiries
• Dashboards (information enquiries

Until mid-August then  
on maternity leave

Bonita Scheepers 

Mid-August until December

Tanja Pepler 

Customer 
Relations Agents
Responsibilities:
• Courier enquiries
• Product enquiries: First contact your Sponsor. If your 

Sponsor is unable to answer, she will liaise with her 
Brand Champion.

• Order related enquiries
• Receipt of order enquiries
• Receipt of wrong product
• Account statement enquiries
• Product photos for publication
• Approval of printing work/websites or enquiries
• General enquiries

Tanya Louw

Judith Monoto

Tanja Pepler

Marie Venter
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MEET THE 
Home Office Team

Placed order enquiries/quotes
Responsibilities: 
• SMS/e-mail enquiry on your order
• Declined/expired credit card or incomplete 

details on order
• Short payment on EFT orders

Customer Relations 
Supervisor
Responsibilities: 
Managing the CRM 
department

Cross Border Desk
Responsibilities: 
• Botswana/Lesotho & Swaziland orders
• Botswana/Lesotho & Swaziland enquiries

Credit Notes Desk  
and Suggestions
Responsibilities: 

• Any product/campaign suggestions/
testimonials

• Quality control regarding products
• Credit of products
• Product returns

Marie Potgieter

Zandria Steyn

Cassandra Seaward

Have you ever wondered who works behind the scenes at Home 
Office to assist you in your business – whether it is a marketing, 
financial or customer services related query? Well, now is your 

chance to find out! Over the next few Replique issues we will be 
introducing you to our amazing Home Office team – who works in 
what department and what each department does to ensure your 

business operates optimally.
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NORMAL/COMBINATION SKIN
If you have normal skin, your complexion is balanced (not too oily or too dry), and you rarely have breakouts. People 
with combination skin have skin that is dry or normal in some areas and oily in others. Use neutral, gentle formulas  
like the Hydrafine range:

HYDRAFINE BALANCING MOISTURISER 50ML
This moisturiser helps to soothe, hydrate, 
condition and soften normal and combination 
skin. It is rich in balancing active ingredients that 
helps absorb excess oil on the skin surface and 
reduces shine on the T-panel.

HYDRAFINE BALANCING 
MOISTURISER 3ML 

Only R10
SAVE R7
Value R17
AA/00163/17

MATURE SKIN
With age, the skin’s sebum production 
slows down, often leading to increased 
dryness, an accentuation of fine lines and 
wrinkles, and flakiness. Help Customers 
maintain their youthful appearance with 
the following products:

SENSITIVE SKIN
Sensitive skin occurs when the skin’s natural 
barrier function is weakened and has broken 
down due to a trigger and then becomes 
irritated. Triggers include exposure to air 
pollution, harsh weather, dehydration etc:

SENSITÌV SOOTHING 
MOISTURISER  50ML

It is especially important for sensitive 
skin types to use a moisturiser, so 

their skin does not dry out. Annique’s 
Sensitìv Soothing Moisturiser is 

specifically formulated for sensitive 
skin. It contains ingredients such 

as Rooibos extract and macadamia 
nut oil that have anti-inflammatory 

properties that calm and  
heal irritated skin.

Only R279
SAVE R150

Value R429 
AA/10000/16

ESSENSE MIRACLE TISSUE OIL 100ML
This light, easily absorbed tissue oil helps to 
improve the skin’s elasticity while it soothes 
and relieves itchiness, dry skin, eczema and 
sunburn. Those with sensitive skin can even 
put a few drops on their face before  

adding moisturiser.

Only R379
AA/00243/09

ACNE SKIN
Acne occurs when sebaceous (oil) glands 
attached to the hair follicles are stimulated 
at the time of puberty or due to hormonal 
changes and causes infection.

FACE FACTS SPOTLESS 
PIMPLE TREATMENT 10ML

Spotless Pimple Treatment 
contains Tea Tree oil, 

which is essential for killing 
bacteria in the skin and 
healing pimples so the 
skin returns to normal. 

Additionally, it contains 
antibacterial, antimicrobial 

active compound substances 
that prevent acne.

Only R159
AB/02203/07

SKIN DETOX 30ML
Skin Detox contains Tiger’s 
Herb, which promotes 
wound healing and prevents 
the formation of scar tissue 
– a major concern for acne 
sufferers. Additionally, this amazing 
herb has anti-psoriatic properties that 
fight inflammation and irritation and 
it clears toxins. All of these properties 
greatly assist in the prevention and 
treatment of acne.

Only R379
AA/00123/16Acne Skin

Sensitive 
Skin Mature Skin

Combination 
Skin

FOREVER YOUNG YOUTH  
RESTORING MASQUE 50ML
This amazing product can be 
used as a 10-minute masque 
or an overnight treatment. 
It tightens, re-plumps and 
firms skin; and nourishes and 
repairs skin to restore youth in 
minutes.

Only R179
SAVE R150
Value R329
AA/00400/18

I have used the  
Forever Young Eye  

Therapy on a regular basis and  
for a number of years now. I  

went for a facial and the lady mistook  
me for being only 35 years old.  

This then happened again the exact  
same week when someone else  
thought I was only 35 years old.  
At that time I was 40 years old.

Lizel van Zyl

FOREVER YOUNG EYE THERAPY 15ML
Eye Therapy is a rich, nutritious 

eye cream, especially formulated 
for the minimising of fine lines  

and wrinkles around the eye area. 
It plumps up the skin by promoting 

collagen type III which acts like 
cement between cells to keep them 

firm and healthy.

Value R419
SAVE R50
Value R469
AA/00262/18

I absolutely love the  
Youth Restoring Masque. 
I use it once a week as an 

overnight treatment whilst I 
sleep. My skin has improved 

so much, it seems much 
lighter, with smaller pores 

and less pigmentation.

Lizel van Zyl

In Chinese 
medicine, Tiger’s 

Herb is sometimes 
referred to as the 

“fountain of youth” due 
to its healing properties 

and positive effects  
on wellbeing.
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The skin is our bodies’ largest organ, so it 
is naturally important that we take good 
care of it. Understanding what our skin is 
indicating, not only gives us insight into 
what is happening inside our bodies, but 
also how to take care of our 
skin. Read on to find 
out why it is  
essential to 
determine what 
skin type your 
Customer has 
and which 
products 
you should 
recommend for 
each skin type.

SKIN 
CARE 

   by Skin Type

DRY SKIN
Dry skin occurs when there is an under-production of natural oil or when the skin’s 
ability to retain moisture is impaired as a result of weather, ageing, etc. Without oil or 
hydration, your skin can get flaky, tight and uncomfortable.

Annique’s Lucid range is what makes many die-hard Customers. The Lucid products 
specifically target dry and mature skin to hydrate skin and leave it soft and smooth. 
One of the range’s active ingredients is AquaVital, a highly effective moisture regulator. 
This amazing ingredient immediately hydrates the skin and leaves it hydrated for 
72 hours. When using Lucid, your Customers will feel an improvement in their skin 
comfort after only two weeks and will see visibly smoother skin after four weeks.

OILY SKIN
Oily skin overproduces sebum. This means 
someone with this skin type should use light, 
water-based products.

ESSENSE 
ANTIOXIDANT RADIANCE 
MASQUE 50ML
A clay masque is not only good 
for getting rid of oil, it’s also 
great for reducing your pore size. 
Additionally, a clay masque can 
help mattify the complexion for a 
shine-free look.

Only R149
SAVE R80
Value R229
AA/00361/12

ESSENSE CRÈME 
EXFOLIATOR 50ML
Exfoliation is critical 
in treating an oily skin 
and helps prevent acne 
and other breakouts, by 
removing dead skin cells 
that end up blocking 
pores, causing pimples. 

Only R129
SAVE R60
Value R189
AA/00064/18

Although all skin  
types absolutely  

need the same essential  
skincare staples such as broad-

spectrum sunscreen, antioxidants, 
skin-replenishing ingredients, and 
moisturising, the textures of those 

products will be very different, 
based on your skin type and 

needs. 

Here’s how  
it works:

TOP TIP: 
Make sure you 
use an exfoliator 
like the Essense 
Crème Exfoliator 
twice a week if 
you have oily skin.

Oily Skin

Dry Skin

It is essential to conduct a skin 
analysis on your Customers in 
order to recommend the correct 
Annique products so they can get 
the skin results they are looking for. 
Conducting a skin analysis gives 
you a clear picture of the current 

state of your Customer’s skin, allowing you to recommend the 
correct treatment plan.
Skin analysis involves a careful assessment 
of the skin’s condition, taking into 
account any aspects that may be 
damaging to the skin’s health, 
including skin type, underlying 
medical conditions and/or 
medication, previous sun exposure 
and our daily skincare routine.

Why is a 
Skin Analysis 
so important?

If you are 
unsure about 

conducting a skin analysis, 
ask your Customers to 

take the quiz on Annique’s 
website to find out their 

skin type!

Use the 
Skin Care 

Recommendation 
Wheel with your 
clients on a daily 

basis.
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Ricky’s focus is to build 
is strong Level 1 base, but at 
the same time she knows the 

importance of a good structure and 
client base.

One of her goals is to recruit Consultants 
over the whole of the Northern Cape. 

She drives kilometres to train her 
Consultants, hosts Pamper Parties 

and makes sure her team 
members are good Annique 

ambassadors.

What stands out about Ricky is 
how she sets challenges for herself and 
then works towards them. For example, 
she will set a challenge to recruit three new 
Consultants in one month and then she will 
immediately start working to achieve this. 
In the same way, she sets challenges for her 
team that are attainable and which motivates 
them to grow their businesses.

Ricky has a unique talent to create 
striking advertisements. She freely shares this 
talent in our larger team as well. In this way 
she saves us a lot of time as we can just send 
the advertisements on to our customers. 
What stands out to me is how she can be 
humble and generous in an environment that 
can actually be quite competitive.

Ricky is a leader who immediately implemented Annique’s Key 
Drivers and runs her business according to these drivers on a daily basis. She 
is highly successful because she never puts things off, her ideas know no  
end and she always goes the extra mile for her Consultants and customers.  
She is always positive and focused and in this way she motivates her team to 
see the bigger picture. Despite the limited time, she manages her business  
with enthusiasm and style. She truly is a good leader with lots of  
potential.” – Annemarie Cronjé, Ricky’s sponsor from Bloemfontein.

Ricky’s  total 
sales figure is  
R600 000 +
for the year!

EXAMPLE

EXAMPLE

EXAMPLE

Ricky also uses 

social media 
very successfully. She uses this 

platform to reach people on a daily 
basis and it enables her to continually 

get new Consultants and customers. As soon 
as she has recruited a Consultant in a new 

area, she refers all her customers and 
potential Consultants in that area to 

that Consultant. In this way she 
helps her Consultants to also 

build their teams and be 
successful.
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EDITOR’S

AWARD

Annique’s Editor’s Choice is a monthly 
Replique article that recognises those 
Consultants who go above and beyond in 
their businesses. Those who breathe new 
life into old practices and pursue challenges 
with vigour. 

This month we are recognising Ricky 
Booysen, from Kimberly, who is building a 
thriving Annique business in an area that 
had already been tapped into. 

Here is Ricky’s story:

Ricky Booysen

Ricky joined as an Annique Consultant 
at the end of June 2017, and since then 
her business has grown rapidly and 
successfully. She attended the Première 
in 2017 and Annique CEO Ernest du Toit 
challenged each Consultant to recruit 
20 people within the next year. Since 
then she has recruited more than 20 
people and she is working hard to get 
her business structure in place. Her 
goal is to become a Manager before 
December 2018.

Ricky encourages all her Level 1 Consultants to start 
recruiting as soon as they join Annique and she is always 
eager to share the greater Annique business opportunity 
with them.

Ricky is a full-time accountant and mother of two young 
children. Despite her limited time, and with the amazing 
support of her husband, Schalk, she is up for any 
challenge and seldom says no to a new opportunity.
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Although Women’s Month celebrates the female individual, a 
woman will always be a carer and nurturer. As such, hosting a 
‘Resque Me’ event displaying Annique’s skin care emergency 
range, will appeal to every mother or wife. 

Pick three or four common problems, such as tension 
headaches; allergies; and sports injuries, and create recipes to 
relieve these ailments using the Resque products. In this way, 
your guests won’t just see a product, they will see a solution 
to a problem they have possibly been suffering from!

Secretary’s Day
is on 5 September!
This is a great month to approach businesses and remind 
them about Secretary’s Day! Offer them vouchers to buy 
Annique products on special offer or create hampers in 
different price bands which bosses can choose from to  
give to their secretaries.

Four Fantastic Ways to 
Celebrate Women’s Day!
Every year, the 9th of August is National Women’s Day. Women from all over 
South Africa stand together to celebrate the brave ladies who marched to the 
Union Buildings, for equal rights, over 60 years ago.

This year’s mid-week Women’s Day is the perfect time to entice your customers 
to treat themselves or that special lady in their lives to a handful of events, 
specials and fun things to do. Here are some ideas on events you can host:
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This is a great way for your customers to 
get a hands-on experience of the Annique 
foundation, mascara and lipsticks.

Start by setting out the products and have 
your guests facing the display table. You 
can do a demonstration on yourself or 
a volunteer. Allow some time at the end 
of the demonstration for your guests to 
browse through other Annique products 
like the Resque range, and ask questions.

LashXtreme 
Mascara
ONLY 

R119
SAVE R90
Value R209
AG/13407/13

Colour Caress  
Lipsticks 4.5g
ONLY  

R109
SAVE R90
Value R199
Nude AG/12743/17

Vino AG/12742/17

Burgundy AG/12746/18

Red AG/12744/17

Magenta AG/12745/17

Daisy AG/12741/17

During Women’s Month it only seems right to raise a toast to 
womanhood. A great way to do this with some Rooibos-inspired 
cocktails!

Hosting a cocktail evening will make your female guests feel 
glamorous while demonstrating the delicious Rooibos flavours 
Annique has to offer. Set out a display table with Annique’s Rooibos 
teas with the recipe to each cocktail next to the product so your 
guests can immediately purchase an item if they like the taste.

Foundation  
and Lip Party

Cocktail Evening Resque Me Party

Peach Flavoured 
Rooibos Tea 50g

ONLY R45
SAVE R14
Value R59
AE/08363/17

Strawberry Flavoured 
Rooibos Tea 50g

ONLY R45
SAVE R14
Value R59
AE/08364/17

Honey Flavoured 
Rooibos Tea 50g

ONLY R45
SAVE R14
Value R59
AE/08365/17

Vouchers for Secretary’s Day are 

available to download on the Webstore!

Celebrate women for  
their ability to:

• Juggle the demands of family and 
professional life

• Stretch ourselves just a little bit further
• Involve ourselves in community, school 

and work activities
• Find strength and pick ourselves up after 

being knocked down

Recipes 
available 

on the 
Westore
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Sunday Monday Tuesday Wednesday Thursday Friday Saturday

29 30

• DEADLINE Registration 
of new Consultants

• All Registrations received 
before 12:00 with order 
and proof of payment 
attached will count 
towards your July recruits. 
EFT/CC payment

• Registrations after 12:00 
• Keep the momentum 

going and bring new 
Consultants into your 
business, we will register 
them.

• These recruits will then 
count towards your 
August recruitment target 
and will be processed on 
1 August 2018.

31

• 12:00 DEADLINE for monthly 
sales figure for July

• All orders received before 12:00 
with proof of payment attached 
will count for July Sales Figure, 
including EFT/ Excel/Webstore 
Orders

• Note: Allow at least 72 hours 
(excluding weekends) on the 
Webstore EFT orders in order 
for it to be processed to our bank 
successfully and count towards 
your July monthly Sales Figure.

• Orders after 12:00 Continue 
your shopping, from the July 
Beaute including EFT/Excel/
Webstore Orders.

• Remember to attach your proof 
of payment to your order. Order 
will count towards your August 
sales figure.

1

• Campaign 2 (Aug) 
Opens

• Webstore back 
online at 08:00 am. 

• MLM figures 
available from 
09:00 am.

2 3 4

5 6 7 8 9

• Public Holiday: 
National Women’s Day

10 11

12
International Youth Day

13 14 15 16 17 18

19 20 21 22 23 24

• September Replique and Beautè available 
to order

25
The Annique 

Première

26 27

• Links of September 
Replique and Beaute  
sent to field

28 29 30

• DEADLINE Registration of 
new Consultants

• All Registrations received 
before 12:00 with order and 
proof of payment attached will 
count towards your August 
recruits. EFT/CC payment

• Registrations after 12:00 

• Keep the momentum going 
and bring new Consultants 
into your business, we will 
register them.

• These recruits will then count 
towards your September 
recruitment target and will be 
processed on 3 September 
2018.

31

• 12:00 DEADLINE for monthly sales figure 
for August

• All orders received before 12:00 with proof of 
payment attached will count for August Sales 
Figure, including EFT/ Excel/Webstore Orders

• Note: Allow at least 72 hours (excluding 
weekends) on the Webstore EFT orders 
in order for it to be processed to our bank 
successfully and count towards your August 
monthly Sales Figure.

• Orders after 12:00 Continue your shopping, 
from the August Beaute until 2 September at 
23:59 including EFT/Excel/Webstore Orders.

• Remember to attach your proof of payment 
to your order. Order will count towards your 
September sales figure.

1

2
• Continue your shopping, 

from the August Beaute 
until 2 September at 
23:59 including EFT/
Excel/Webstore Orders.

• Remember to attach your 
proof of payment to your 
order. Order will count 
towards your September 
sales figure.

3

• Campaign 3 (Sep) Opens
• Webstore back online at 

08:00 am. 

• MLM figures available 
from 09:00 am.

4 5 6 7 8

012 345 9800 / 012 345 9801  www.annique.com
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3 benefits              

PAMPER
PARTY

Host a
Annique

Promoting your business3

1
Product sales2
Potential new Recruits

Host a Pamper Party in August and buy the 
Miracle Tissue Oil Body Lotion 200ml (non-

discountable) with purchases of R2 500 or more. 
Limited to five per Consultants per month. 

Invite five or more friends to your own Annique 
Pamper Party where you can experience and enjoy 

many of Annique’s exciting products in a relaxed 
atmosphere. An experienced Annique Consultant will 

demonstrate and recommend the skincare products that 
are ideal for your skin type.

Hostess Gift Kit Filler
Miracle Tissue Oil Body Lotion 

200ml

ONLY

R59
Save R140
V A L U E  R 1 9 9

3106097
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The Annique 
Première is a stylish 

and sophisticated event 
equivalent to the Oscars, where 
Consultants are recognised and 
rewarded for their exceptional 

performance in their businesses. 
It is the one event you cannot 
afford to miss, as we  launch 
more than 20 new products 

including the  
exciting new 2018  

Gifting Range!

Date
Saturday, 25 August 2018

Time
08:00-16:30

Place
Emperors Palace, Boksburg

Price
R530

Guest speaker,  

Celynn Erasmus 

Celynn is a lifestyle wellness 
speaker helping organisations 
around the globe increase 
their productivity and 
profitability through individual 
performance and energy 
management. 
Drawing on the multi-
disciplinary science of high 

performance, she offers audiences 
a simple blueprint with a set of actionable 
strategies to help them take back control 
of their eating habits, and to be more 
productive and satisfied as a result. In an age 
where feeling overwhelmed and burnt out are 
becoming default emotions, there has never 
been a more important time to understand 
Performance Chemistry.

Theme 
FruiTea Fiesta 

Dress Code 
A sophisticated look 
with a pop of colour 
to match any fruity 

theme.

What you can look 
forward to on the day:

 Rewards and Recognition 
 Lucky draws 
 Car giveaway for the 
Business Builder Award

BOOK  
YOUR SEAT  
WITH YOUR 
SPONSOR 
BEFORE  

3 AUGUST  
2018

MC, Paul Rothman 
With his trademark smile, his 
passion for life and his fun-loving 
attitude, Paul has embedded 
himself deep into the hearts 
of many viewers. The SABC 2 
Pasella TV Presenter, Advocate, 
World Champion Thaiboxer 
and Cosmo’s Sexiest Man has 
established himself as a sought-
after public speaker. He makes  
regular appearances as a motivational  
speaker, presenter and MC.


